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Events and Marketing Manager

Job Description

Line manager: Chief Executive, The Housing Forum

Hours: Five days per week, either 9am—-5pm or 9.30am-5.30pm with an hour for lunch. Some
flexibility required for events outside normal working hours or involving travel.

Salary range: £45-50k per annum plus salary sacrifice pension scheme with employer
contribution.

Location: Hybrid, 1-2 days per week in London office with occasional UK-wide travel for events.

About The Housing Forum

The Housing Forum’s purpose is to improve the supply and quality of new homes through
partnership working. We bring together over 150 organisations across the housing supply chain
— including housing associations, local authorities, consultants, designers, manufacturers,
constructors, investors and developers — representing a combined turnover of c.£24bn. We
deliver a respected year-round programme of workshops, conferences and initiatives designed to
support collaboration and sector improvement. Our team of six works closely with an elected
Board to deliver this impact.

Job Purpose

To deliver a high-quality events programme for our members across the housing and
construction sectors and to lead an ambitious, digitally focused marketing strategy that grows
engagement, strengthens our brand, and supports the full range of The Housing Forum’s
activities.

Main Responsibilities

1. Manage and Promote the Events Programme

¢ Manage a programme of approximately 30 multi-format events per year, including in-
person conferences, workshops, roundtables and online webinars.

e« Work with the CEO and wider team to identify, approach and brief expert speakers on the
broad range of topics covered by The Housing Forum.
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Plan and deliver multi-channel digital marketing campaigns to promote events using the
website, social media, email newsletters, CRM journeys and targeted invitations.

Liaise with sponsors and media partners to ensure effective brand visibility and reach
and support CEO and membership manager in delivery of key sponsor deliverables.
Alongside the Events and Operations Assistant maintain and use the CRM database
(HubSpot) to ensure accurate segmentation, targeted outreach and effective data-driven
event promotion.

Provide quarterly reports on event engagement (feedback, attendance, demographics
etc) and support Membership Manager with stakeholder mapping and engagement
strategy.

Oversee event evaluation processes and use insights to refine future programming and
marketing.

Oversee Event Logistics

Lead all event logistics, from venue sourcing and budget planning to delegate
registration, AV coordination, design assets, catering and on-site management.

Prepare all required materials: delegate lists, joining instructions, speaker briefs,
biographies, presentations, signage and badges.

Provide a professional and welcoming front-of-house presence, supported by colleagues,
ensuring high-quality interaction with members, speakers and sponsors.

Manage relationships with suppliers including venues, AV teams, graphic designers,
photographers and videographers.

Post-Event Coordination

Ensure speakers and sponsors are thanked promptly and professionally.

Send post-event communications including recordings, slide decks and relevant follow-up
content.

Monitor, analyse and report on delegate feedback in collaboration with the Events and
Operations Assistant.

Lead post-event digital amplification, including social media posts, website updates,
video clips and collaboration with sponsors or media partners to extend reach.

4. Marketing & Digital Communications

Lead and deliver the organisation’s integrated marketing strategy, ensuring alignment across
events, membership, policy work and organisational priorities.

Manage and grow The Housing Forum’s digital presence across LinkedIn, Instagram,
YouTube and other relevant platforms, using analytics to optimise engagement.
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e Produce high-quality, timely content, with appropriate input from the team, including
social media posts, newsletters, web updates, event highlight reels, blogs and campaign
assets.

e Maintain and improve the website, ensuring content is accurate, compelling and search-
optimised (SEO).

e Develop brand-aligned digital assets for campaigns, events, membership growth and
policy launches.

e Create short-form video content (event clips, interviews, case studies) to expand reach
and engagement.

¢ Use CRM tools to design and automate email journeys for event promotion, membership
engagement and retention.

¢ Analyse marketing metrics and produce regular reports on campaign performance,
engagement levels and growth opportunities.

e Ensure consistent brand identity across all digital and print materials.

Essential Criteria

e Experience in events management, ideally in the housing, construction or built
environment sectors.

e Strong digital marketing skills, including social media management, email marketing,
analytics and content creation.

e Familiarity with SharePoint, Microsoft Office (Excel, Word, PowerPoint), LinkedIn and
CRM systems (ideally HubSpot).

e Adaptability and collaborative nature — essential in a small, friendly team with ambitious
growth plans.

Desirable Criteria

e Ability to record and edit video content for social channels and event promotion.
e Experience in website management and brand development.
e Strong attention to detail, creativity and appetite for innovation.

Equality, Diversity and Inclusion

In line with The Housing Forum’s EDI policy, all qualified applicants will be considered without
regard to race, colour, religion, gender, gender identity or expression, sexual orientation, national
origin, disability or age. We are committed to diversity across our events, our Futures Network
and or representation of good practice across the sector.



